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Komnanus VIBKoBUY TpMKOTa)Ka OCHOBaHA B
1986. roay xax MaHydaKTypa AAsI IPOM3BOACTBA
€KCAIO3VMIBHO )XEHCKOM 0AeXABL CITyCTs ABaALaT
AeT, 9Ta MaHy(}aKTypa BEIPOCAQ B OAHY H3 BEAYIIMX
MOAHBIX KoMmaHuit B Cepbum.

CeropHst VIBKOBUY SIBASIETCSI OAHUM U3
CaMBbIX OOABIINX SKCIIOPTEPOB CEPOCKOI MOAHOI!
VMHAYCTpUM, U ee OpaHA ,VIBKO" mpopaeTcst B
60ab1ire yeM 400 eKCKAIO3VMBHBIX MarasnuHOB MMpa.
EAVIHCTBEHHBIN AM3alTH, KOTOPBIN C K&SKABIM
rOAOM OOHOBASIETCSI, HAOMPAEeT MOKAOHHUKOB B
Cepbun u 3a rpanuyein. OCHOBA ycrexa KOMIAHUU
3aKAIOYAETCS B OTOOPE Ka4eCTBA MATEPUAAAOB U
CaMo epepaboTKU.

Bce T0, uTo B 2004. roAy Ka3aA0Cb HEBO3MO>KHbBIM
— (aKT 4TO MPOAYKTHI MaAEHBKOTO CEpPOCKOro
MOAHOTO TIPOM3BOACTBA IIPOAAIOTCS Ha
MEXAYHapOAHOM DbIHKe, HOTa B HOT'Y C CAMbIMU
M3BeCTHBIMU B Mupe OpsHpamu Kak KeHnso, Apmanu,
Makc Mapa — celtyac peaAbHOCTb. LleAb komnaHumn
VIBKOBUY — CAEAQTh TAODAABHBII MOAHBI OPIHA,.

Ha BricTaBke CPM 2008 VIBKOBMY PEACTaBUT
JKEHCKYIO TPUKOTKHYI0 KOAAEKLIMIO BecHa/AeTo 2009.

+381 11 8063 432
+381 11 8062 680
milos.ivkovic@ivko-knits.com
www.ivko-knits.co.yu

Ivkovic was established in 1986. The primarily
notion of the company was manufacturing, the
production of unique ladies knitwear, after 20
years of experience, it grew into one of the leading
fashion houses in the country.

Today Ivkovic is one of the leading exporters
of Serbian fashion industry, and its products,
under the fashion label ,Ivko", are sold in over 400
exclusive shops around the world.

Unique design, with every year acquires more
devoted consumers in the country and abroad,
with the top-level quality yarn and adjustments,
is the Ivkovic d.o.o. key to success. What looked
impossible in 2004, that goods of small, local
Serbian fashion house is found in world shops,
accompanied by names of leading fashion
designers and fashion houses — such as Kenzo,
Armani or Max Mara — is a reality. The main
goal of Ivkovic d.o.o. is the creation of a global
fashion brand.

At CPM 2008 Ivkovic will present unique
women’s knitwear wardrobe for the season Spring/
Summer 2009.






Omeaomastiomast KoaAekuyst Kooi-Knit, caeaanHast
113 CAMbIX €CTECTBEHHbBIX MAaTEPMAAAOB — XAOIIKa,
BICKO3BI, LLIEPCTH SITHAT 1 MOXepa HallpaBAeHa Ha
AOOSIINX MOAY AfoA€eit. KOAAEKLIMM AAST MY>KUMH 1
JKEHIIVH BKAIOYAIOT TPU AVHUN: OCHOBHYIO, YAUYHYIO-
LIMKAPHYIO Y TIOCA€AHUIT TPEHA MOABIL.

Bce KoAA€KLUM OTPaXKaloT KAIOUEBbIE CE30HHbBIE
TEHAEHLIMY, HO OAM3KO [IPUAEPIKMUBAIOLIMECS
TOPOACKOTO CTHASL. AMaIiasoH MpeaAaraer
OAHOLIBETHBIE MOAEAM TaK >K€ KaK Pa3AMYHbIE
dopmbl, 00pasLipl 1 IBETHbIE BApUAHTHI. boabloe
BHIMaHIe YA€AeHO 00pabOoTKe MaTePUAAOB, 1 BCe
A€TaAl OPUIMHAABHO CTMAM30BaHbl. CBUTEDHI,
MAVIKH, TAQTbsI, U 10OKM IIPEACTABASIIOT SIAPO
NIPOV3BOACTBA.

Ha BrictaBke CPM 2008 Kooi-Knit mpeacraBut
KoAAeKIMIo BecHa/AeTo 2009, caeAaHHasT 13
XAOTIKOBOV TKaHU C SIPKMMU I UTPUBBIMMU LIBETAMU.

+381 24 851 669
+381 24 855820
kooi@adacity.net

www.kooi-knit.com

Kooi-Knit’s stunning collection of knitwear made
from the most natural products — cotton, viscose,
lambs wool, and mohair is aimed at fashion
conscious people. The collections for men and
women include three lines: Basic, Street Chic and
Latest Trend.

All the lines reflect key seasonal trends, but
closely sticking to urban style. The range offers
monochrome models as well as various forms,
patterns and color mixes. Great attention is given
to garment treatments and all items are original
styled. Sweaters, tops, dresses, and skirts represent
the core of the production.

At CPM 2008 Kooi-Knit will present Spring/
Summer 2009 collection made from sensual cotton
fabric with bright and playful colors and designs.






ITacax Ipymma mpeasaraer 6oraroe MHOKECTBO
U3SIIHOM I COBPEMEHHOV A@AOBOI KAACCUUECKOM
OAEXABI, KOTOPas yAOBAETBOPSIET MOTPeOUTEAS
1 IOAYEPKMBAET XXEHCKYI0 MHAVBYAYAABHOCTbD.
DTa ceMelHasl KOMIIAHM IIepepacAa B AOM MOADI,
CTAHOBSICh BEAYIIIE} TOPrOBOI MapKoJl Ha CEpOCKOM
PBIHKE IO €r0 KaueCTBY, OTAUYUTEABHOMY U
OPUI'MHAABHOMY CTHUAIO.

IMacax Ipymnma cozpasa HauboAee U3SILIHBIIN
CTUADb MOADBI, KOTOPBII IPOAQETCS B CeTU
PO3HMYHBIX MarasuHoB Bce BOKpyr Cepbun,

Maxkeponun, bocaun u I'epuierounsl, u beaopyccum.

IMacax Ipynma paboTaeT ¢ OAHUM 13
Ayqux cepbckux AnsaitHepos Haraieit
Capnu. Ee yHMKaAbHBIN TAaAQHT - YKpallaTh
CEKCYAAbHYIO, CAOYKHYIO >KEHIIVHY OBIA [TOKa3aH Ha
MHOT'O4YMCA€HHBIX MOAHBIX BOKPYI MMpa.

Ha BricraBke CPM 2008 ITacaxx I'pynna
IIPEACTABUT >KEHCKIE IAAThsI, I00KH, OAeii3epsl,
OproKM, pybaLIKK, 1 aKCeccyapbl.

+381 13313 232
+381 13313 232
passagegroup@eunet.yu
WWW.passage.co.rs

Passage Group offers a rich array of elegant and
modern business classics that satisfies the most
demanding tastes and accentuates the women’s
personality. This family company has evolved into
a fashion house by becoming a leading trademark
on the Serbian market for its quality, distinctive
and original style.

They have created most elegantly understated
fashions that is offered in its own chain of retail
stores along with accredited stores all around
Serbia, Macedonia, Bosnia and Herzegovina, and
Byelorussia.

Passage fashion house works with one of the
best Serbian fashion designers Natasa Saric. Her
unique talent for dressing the sexy, sophisticated
woman has been showcased in country and abroad
at numerous Fashion Weeks.

At CPM 2008 Passage Group will present
women’s dresses, skirts, blazer jackets, trousers,
shirts, and accessories.






Kommnanus Tudanu ocoBana B 1982. roay u
3aHVIMAETCS IPOU3BOACTBOM AXKMHCOBON U
€KeAHEBHOV OAEKADI AAS XKEHILVH, MY>KUMH
1 pAeTell. Ha ceropAHSIIIHMI A€Hb, TPOAYKLIMS
cocraBasieT 6oabie yem 10.000 eAVHUL] B TOA.

Mapxa TFY e>keropHO BBIITyCKaeT IeCThb
KOAAEKIIVI AAST CAEAYIOIVIX CE30HOB: OCEHb/
31IMa, 31IMa, BeCHa/AeTo, 11 AeTo. Mapka Tudann
NIPOM3BOAUT MOAEAY CTUABHO OKPACKU U3 CAaMBbIX
KayeCTBEHHBIX MaTEPMAAOB, CAEAAHHBIX B VTaaun
u Vicmanum. ITpoayximio mapku TFY cocTaBaioT
yerbipe AnHyu: TFY AXKUHCBI (MY>KUMHU U
xeHuuun), TEY ,soft line“ (cneymasusupoBana AAs
xenmu), TFY ,basic line“ (cmoptuBHast Mmy>kcka
oaexpa), TEY ,basic” (exxepAHEeBHas OAEKAQ AAS
MyxuuH 1 xeHiuH). TFY ,Junior & Teen“ umeer
AB€ AVIHMM TIPOM3BOACTBA: ,Junior” — AAsI AeTeit
Bo3pacTa ¢ 3-10 AeT 1 AASI TIOAPOCTKOB C 12-16 AerT.

Ha ceropHsiiuHmit Aenb, 6panabl TEY npoparorcs
B CETY MAarasuMHOB U TOProBbIX LieHTpax B Cepouu,
Yepuoropuu, bocuun u I'epuerosune, CAoBeHun,
Xopsatuu, @panuyy u [oaranaum.

Ha BbicTaBke CPM 2008 Tudanu npeactaBut
JKEHCKIL€ MTAAThsI, )KaKeTbl, OPIOKM, AMHUIO 13
XAOMYATOOYMa)KHOI TKaHU AASI MY)KUMH U SKEHIUH
1 aKCeccyaphl.

+38132228 115
+38132228 116
office@tiffany.co.yu
www.tiffany.co.yu

Tiffany Production designs and produces denim
and casual clothing for women, men and children
since 1982. The capacity has grown to more than
10,000 units of different clothing lines annually.

TFY brand offers six collections annually for the
following seasons: Autumn/Winter, Winter, Spring/
Summer, and Summer. The TFY brand makes
fashionable printed styles from top quality fabrics,
made in Italy and Spain. This brand contains 4
lines: TFY denim line (men/women), TFY soft line
(sophisticate women), TFY basic line (sport-elegant
man), and TFY basic (denim basic look men/
women). TFY Junior & Teen offers 2 lines: Junior
for children from 3-10 years and Teen for children
from 12-16 years.

Today, Tiffany production offers its products
through a distribution network of TFY Stores,
multi brand shops and leading shopping centers
in Serbia, Montenegro, Bosnia, Slovenia, Croatia,
France, Spain, and The Netherlands.

At CPM 2008 TFY will be namely showing
dresses, jackets, trousers, denim program for men
and women, and accessories.






BeuHO HaX0ACh B MOMCKAX IIPOCTON U SAETAHTHO
0AEXABI, KoMmaHust Tpubeka codpaHa AAsI TOTO,
YTOOBI IIPOU3BOAUTD OAEXKAY KOTOpast byaer
OAMHAKOBO aKTyaAbHa 3aBTPa, KaK U CETOAHSI.
Tpubexa OTHOCUTCS K CErMEHTY IIOBCEAHEBHOII
JKEHCKOW OAEXXABDI.

ITO MIOAPa3yMeBaET AEAOBYIO OAEKAY, OAEXKAY
KOTOPYIO IPUSATHO HOCUTD B Hepabouee BpeMeHs,
OAEXAY AASL BBIXOAHBIX 1 OTITyCKa. Tpubexa
MIPUHAAAEXNT CETMEHTY ,pret-a-porte’, oAe>KAbI
BBICOKOT'O KaueCTBa C AOCTYITHbIMM LIeHaMMU.

Haum Aro61umble yacTu rapaepoba — KOCTBIOM C
MAaHTAAOHAMUY, TPEHY, BedepHee IIAAThe, MOAEAU
KOTOPBIX Mbl OOHOBASIEM KaXKAbIII CE30H B
TPAAULIMSIX MOAHOI (COBPEMEHHOIT) KAACCUKU.

YucTble COBpeMEHHbIE AVIHUN C OTASIAKOV
Ha KAQCCHKY U 9A€MEHTaMU CIOpIIpK3a 1
HEOXXMAQHHOCTU SIBASIIOTCSI OCHOBHBIMMU
npuHuyunamu Tpubeka pusarHa. OCHOBHbIE
TpeOOBaHMS BCETAQ OCTAKOTCS OAHVMU U TEMU K€ —
9AEraHTHOCTD, IPOCTOTA Y TOCTOSIHCTBO Ka4eCTBa.

Ha BeictaBke CPM 2008 Tpubeka npeACTaBuT
JKEHCKUe TAATbsI, 100K, OA€lI3epbl, KOCTIOMU U
IIVIPOKUIL AMAIIa30H BEYEPHETO rapAepoba Ha Ce30H
BecHa/AeTo 2009.

+381 11 2399 375
+381 112399 376
westchemie@eunet.yu
www.tribeca.co.yu

While allways searching for simple and elegant
clothes, Tribeca was established for designing styles
that will be as relevant tomorrow as they are today.
Priced in the affordable middle range, Tribeca is
smart women’s fashion that combines timeless design
with a contemporary edge.

Mass, generic dressing isn’t very interesting and
playing the fashion game can be exhausting. In
contrast, rooted in timelessness, not trend, Tribeca
exists in a world of its own. The vision for the
company was to create products that combined great
personal style with long lasting utility.

Clean, modern shapes, a nod to the classics and
contemporary edge are the fundamental principles
of the Tribeca design philosophy. Chief design
considerations remain elegance, simplicity and
enduring quality.

At CPM 2008 TRIBECA will present dresses,
skirts, blazer jackets, women suits and a range of
elegant evening fashion for the upcoming Spring/
Summer season.
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ITpon3BoACTBO TKaHM 1 0AEXABI B Cepbun nmeeT
AAVIHHYIO VICTOPUIO M 3aM€YaTEABHYIO TPaAULIMIO
COTPYAHMYECTBA C MHOCTPAHHBIMM ITAPTHEPAMMU.
ITpoussoaurean ns @panuym, Vraann u lepmanun
IIOCAEAOBATEABHO IIOAAralOTCsI Ha CIIOCOOHOCTHU
CepOCKOro MpOM3BOACTBA, YIUTHIBASI BBICOKO
KOMIIETEHTHYIO ¥ KOHKYPEHTHOCIOCOOHYI0 pabouyio
CUIAY.

VicrioAb3ysl TBOPUECKUIT IIOTEHLVAA U
BOOOpa’KeHIe, MHOTVIE MECTHBIE IIPOM3BOAUTEAU
CO3AAAM M3BECTHBIE MapPKM Ha CETOAHAIIHEM
OTYasIHHO KOHKYPEHTOCIIOCOOHOM BHYTPEHHEM
PBIHKE, AOTIOAHEHHOM OY€Hb CAOKHBIM MapPKE€TVHIOM.
MHO>eCTBO 5TVX KOMIIaHU TIOAYYMAO BCEMMPHbIE
HarpaAbl Ha pa3HbIX MOAHBIX MEPOIPUATHUSAX.

HaitAuTe BpeMs 11 OLyTUTE CEPOCKYIO MOAY,
IIOCMOTPEB Ha MI3AO’KEHHBIN TPUKOTaX, AXKMHCBI, Ha
ITOBCEAHEBHYIO M AEAOBYIO OAEXKAY U aKCecCyaphl.

CUENA
AreHTCTBO MO NHBECTULIMAM U MPOABIIXKEHWIO SKCNopTa

THE HOUSE OF CHIC

Textile and apparel production has a

long history and admirable tradition
collaboration with foreign partners. The
fashion industries of France, Italy and
Germany consistently rely on the production
capabilities within the country together with
the highly qualified and competitively priced
labor force.

Using creativity and imagination many
local producers have renowned brands on
today’s fiercely competitive domestic market,
complemented by highly sophisticated
marketing. A number of these companies
have won prizes at well known international
fashion and design fairs.

Be sure to take the time and experience
Serbian knitwear, denim fashion, casual and
business wear and accessorize.

SIEPA
Serbia Investment and Export Promotion Agency

SIEPA

+381 113398510

+381 113398 814
office@siepa.gov.rs
WWW.Siepa.gov.rs



